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38% going urban
31% going suburban
13% going rural
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The Canadian Homebuying Trends Survey was conducted online from December 5th to December 10th, 2012,
among a sample of 1,109 prospective purchasers from coast-to-coast intending to buy a residence in the
next 24 months, who are Angus Reid Forum panel members. The results have been statistically weighted

to ensure a representative sample. The margin of error on the full base—which measures sampling variability—
of 2013 respondents is +/- 2.2%.Discrepancies in or between totals are due to rounding.
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The Canadian Homebuying Trends Survey was conducted online from December 5th to December 10th, 2012,
among a sample of 1,109 prospective purchasers from coast-to-coast intending to buy a residence in the
next 24 months, who are Angus Reid Forum panel members. The results have been statistically weighted

to ensure a representative sample. The margin of error on the full base—which measures sampling variability—
of 2013 respondents is +/- 2.2%.Discrepancies in or between totals are due to rounding.
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